How SpectrumBPO Turned Wasted Amazon Ad Spend into Profits

Managing Amazon PPC campaigns is a challenge for many sellers. Without the right expertise,
ad budgets often get drained quickly with little to no return. This was exactly the problem one
mid-sized Amazon brand faced before partnering with SpectrumBPO Ecommerce Growth
Agency in Richardson.

The Challenge: Wasted Ad Spend, Low Conversions

The brand had been running Amazon Sponsored Products and Sponsored Brands campaigns for
several months. Despite spending thousands of dollars each month, sales remained flat. Their
main issues were:

e Bidding aggressively on irrelevant keywords.

e Poorly optimized product listings that didn’t convert traffic into sales.

e Lack of structured campaign management and data-driven adjustments.
Essentially, they were spending heavily but without a clear roadmap.
SpectrumBPO’s Approach

When the brand reached out to SpectrumBPO, the agency’s experts performed a full audit of
the account. As part of their specialized ecommerce services, they looked into ad data, keyword

targeting, listing quality, and even competitor strategies.

The first step was cutting down waste. The experts identified dozens of keywords with high
spend but almost no conversions. These were paused immediately, redirecting the budget
toward high-intent keywords.

Next, the SpectrumBPO team rewrote product titles, bullet points, and descriptions, making
them more keyword-relevant and customer-focused. This not only improved ad performance
but also boosted organic rankings.

Data-Driven Ad Management

With refined listings in place, SpectrumBPO launched a structured campaign strategy
using amzppc expertise. They applied advanced negative keyword targeting, optimized bids
daily, and built campaigns around long-tail search terms that drove higher ROI.

Weekly performance reports were shared with the client, making the process transparent and
easy to track. Within the first 90 days, ad spend efficiency improved dramatically.

The Results


https://spectrumbpo.com/
https://spectrumbpo.com/amazon-advertising-services/

By the end of the third month, the brand saw:
e A 40% reduction in wasted ad spend.
¢ A 70% increase in sales directly attributed to Amazon PPC campaigns.
+ Improved organic rankings, leading to higher visibility beyond ads.
¢ Overall profitability from ads, where previously campaigns were a loss.
Why SpectrumBPO Stands Out

The case study highlights how SpectrumBPO doesn’t just “run ads” — they provide complete
account management, from listing optimization to campaign scaling. Their ability to identify
wasted spend and convert it into profit is why many sellers trust them as a long-term growth
partner.

For any Amazon brand struggling with low ROI from advertising, SpectrumBPQ’s proven process
shows that wasted spend can indeed be turned into profit with the right strategy and expert
guidance.
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